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Primary LogosS T Y L E  G U I D E

The GuidePoint Story:	 �GuidePoint Security provides trusted cybersecurity expertise, solutions, and services 
that help organizations make better decisions that minimize risk. Our experts act as 
your trusted advisor to understand your business and challenges, helping you through 
an evaluation of your cybersecurity posture and ecosystem to expose risks, optimize 
resources and implement best-fit solutions. GuidePoint’s unmatched expertise has 
enabled 40% of Fortune 500 companies and more than half of the U.S. government 
cabinet-level agencies to improve their security posture and reduce risk.
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Primary Logos Spacing and SizingS T Y L E  G U I D E

Logo Spacing
A consistent amount of padding is required to ensure the mark(s) are legible in any 
application and not interfered with by any other design elements. Use the “U” within the 
GuidePoint text as a guide.

Logo Sizing
When scaling the mark in any form, it should never be sized below 100px wide. This will 
ensure legibility on all applications from a hand to eye situation from printed pieces to 
web interfaces.

PARTNER LOGO
10% 10%

Partner Logo Specs
All partner or sponsor logos should not exceed the height of the divider line.

The logos and center break line must align at their horizontal center axis.
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Primary Logos UsageS T Y L E  G U I D E

Correct Logo Usage

Special
Edition

Incorrect Logo Usage

The GuidePoint mark is very versatile in that we have a color variation for all background 
situations. Always push to use the full color mark when possible with the knockout black 
and white options being a secondary option.

The logo should not be altered, recolored, or adjusted in any way that makes it illegible or 
varied from its original state. It should be placed on backgrounds that do not distract from 
the logo itself. 

The special edition logo should be used for tonal printing, 
i.e. a dark gray logo on a silver background. The one color
black logo EPS file should be sent to the printer. If there is a
specific color that it should be printed in it should be called
out directly.

Stretching the logo Placing logo on any 
kind of angle

Placing logo on busy 
backgrounds

09

Moving the mark Scaling up the mark

Changing the gradient Changing the color Changing the opacity

Full color logo on white

Special Edition - 
Used for merchandise

White knocked out text 
on dark background

Black logo White logo
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Using the GPS Mark LogoS T Y L E  G U I D E

Trademark Usage on the GuidePoint Mark
•	 Digital formats: use trademark logo, except on very small sizes.

•	 Print formats: Use trademark logo for event banners, datasheets and other printed pieces.

•	 Swag: Do not use the trademark on fabric or on any printed goods where the ® becomes unreadable 
or too small. Please let us know if you have any questions, thanks!
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GPS Sub-Brand FamilyS T Y L E  G U I D E

Trademark Usage on the GuidePoint Mark
•	 Digital formats: use trademark logo, except on very small sizes.

•	 Print formats: Use trademark logo for event banners, datasheets and other printed pieces.

•	 Swag: Do not use the trademark on fabric or on any printed goods where the ® becomes unreadable 
or too small. Please let us know if you have any questions, thanks!
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S T Y L E  G U I D E GPSEC Logo
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Color PaletteS T Y L E  G U I D E
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Main MessagingS T Y L E  G U I D E
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